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A Simple Worksheet for Planning Your Content 

 

In This Worksheet: 

 Step 1: Why Do You Need a Content Strategy? 

 Step 2: Who Are Your Ideal Readers?  

 Step 3: What Are Your Primary Goals? 

 Step 4: How Will You Get Your Content Online? 

 Step 5: Putting It All Together  

 BONUS: A Free Sample Strategy 

Before We Get Started: 

Whether you are a new blogger wanting to get started on the right foot, a freelance 

copywriter striving to create the perfect content plan or a small business wanting to grow 

your reach through content marketing, this worksheet is designed to help you get your 

content plans underway. In it, you will work out important things such as: 

- The importance of content  

- Your key audience 

- The best types of content for your business 

- Your primary content marketing goals 

- Creating your initial content plan 

What You Will Need: 

All that you will need to get rolling are the following: 

 Your thinking cap  

 A bit of free time 

 A pen, pencil and/or notebook 

 Access to your computer 

 A cup of tea or coffee  

Ok, the last one is entirely optional. And essentially, you don’t really need a computer for 

this if you have a clear idea of what you are aiming to achieve. Feel free to take your time. In 

fact, it is better to go through the worksheet slowly than rush it.  

Ready to rock and roll? Let’s get started! 
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Step 1: Why Do You Need a Content Strategy? 
 

First things first, let’s look at some of the benefits offered by a content strategy… 

 

Along with those benefits, having a clear strategy in place also makes life a lot simpler. It 

may take a bit of work to get your basic plan together, but in the long haul, you will save 

plenty of time that can be spent in other ways. How do you think that YOUR business will 

benefit from a more strategic approach? List some of the things you hope to achieve from 

your content plan over here: 

___________________________________________________________________________ 

___________________________________________________________________________ 

___________________________________________________________________________  
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Step 2: Who Are Your Ideal Readers? 

In this step, you will work out who you are writing for – in other words, your key audience. 

Regardless of whether you write for fun or profit, having a clear audience in mind is vital.  

Things to consider when determining your ideal reader: 

Age ______ Gender ______ Location _______________ Industry ______________________ 

Interests: ___________________________________________________________________ 

___________________________________________________________________________ 

Now, you need a deeper understanding of your ideal reader. Things to consider include: 

 Primary keywords – what are your ideal readers looking for right this moment?  

 Surveys – what do people say about your/similar businesses and websites? 

 Market statistics – what habits do your readers have when using the web? 

 Social media – where do your ideal readers like to lurk online? 

 Blog – what sort of blogs does your ideal reader like to read? 

 Email – is your reader more of an email user or not so much? 

With this info in mind, what does your ideal reader want to see from your content? 

 
List the topics, posts and content that you think would appeal to your audience: 
 
> 
 
> 
 
> 
 
> 
 
> 
 
> 
 
> 
 
> 
 
> 
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Step 3: What Are Your Primary Goals? 

To put this another way, what are you expecting as far as objectives go? More traffic to your 

website? More Facebook followers? Better engagement with readers? A platform to share 

company news?  

Some things to consider include the following: 

1. Your main content objectives (traffic, information sharing, promoting etc).  

 
 
 
 

 

2. Your key focus areas for overall growth/success (convert browsing readers, attract new 

leads, increase sales, promote specific products/services etc). 

 
 
 
 

 

3. Your (realistic) expectations as far as timelines go (monthly and yearly targets). 

 

 
 
 
 

 

4. Your methods of measuring success (Google Analytics, social analytics etc).  

 
 
 
 

 

5. Now might also be a good idea to define your style and tone for your content. What are 

some adjectives that spring to mind when you think of your brand? Young, professional, 

creative, minimal, trendy, approachable…? Add your own here. 
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Step 4: How Will You Get Your Content Online? 

How will you use your content? Some of the different types of contents that you may 

include in your strategy are as follows: 

o Blog posts -> regular content that is shared on your blog, preferably weekly but at 

least once a month. 

o Website content -> on-site pages that are optimised for search engines and readers, 

including product descriptions and other pages. 

o Social -> content for various social platforms, including Facebook, Twitter, LinkedIn, 

Pinterest and G+ to name a few. 

o Video -> videos shared on YouTube, live webinars via G+ Hangouts and other video 

content made or shared by your business. 

o Infographics -> informative, visual content that tells stories and reveals facts. 

o Photos/images -> visual content such as picture guides, DIY posts, studio/office 

shots, team photos and any other interesting images (note: this links in nicely to 

Pinterest as well as blog posts on your site). 

When is the best time to post to different social networks? Let’s have a look… 

 

Tip: Use social analytic tools to see exactly when YOUR followers are online. Twitter and 
Facebook both have useful tracking tools. 
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Step 5: Putting It All Together 

Now, you will be putting all of this together so that you can move on to the actual content 

strategy. A few things to consider at this point: 

1. Ready…  
 Have you done your keyword research to find out which phrases your readers 

will use to find you online? 

 Have you considered industry trends to get ideas for what your readers are 

interested in seeing? 

 Have you had any feedback from customers or current readers on what they 

want to see on your blog or site? 

 Have you set up news alerts on search engines for your niche/topic? 

 Have you checked current statistics and interesting facts relating to your 

industry?  

 

2. Steady… 
 Aim for a balance of post types – blog, social, video, on-site and others 

 Combine promotional posts with fun, informative, sharable and useful posts 

 Aim for at least 3 months ahead (but try to stay flexible to make room for fresh 

topics and inspiration) 

 Stick to as much evergreen content as possible – this is content that is always 

relevant rather than being topical 

 Seasonal content can be used too (especially if it can be recycled again) 

 Work out a realistic schedule that suits YOUR needs, time and goals 

 

3. Go! 
 Start small, with enough posts for a single month 

 Make a big list of topic ideas based on your research, audience and strategy 

 From there, work out a post per week 

 Flesh out that plan by adding another, different type of post to that week 

 Depending on how often you plan to post, aim for 1-5 posts per week (or more, if 

you have the time and capacity) 

 Align your blog strategy with your social strategies, so that they share the same 

topics, focus and themes 

 Remember to keep social media best times in mind when planning social content 

 Use the sample plan on the next page for an idea of how to get started 
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Sample Content Strategy 

[2 x posts per week | 8 x posts per month] 

 Day 1 Day 2 

Week 1 Practical ‘how to’ article Industry related news/statistics/feature 

Week 2 Useful tips relating to your niche Video relating to your industry 

Week 3 Feel good post on greater industry Service spotlight, without the hard sell 

Week 4 Interesting industry information Something light – a glimpse into your studio 

 

Content that everyone enjoys reading (and sharing!) includes the following: 

♥ Infographics relating to your industry 

♥ Numbered lists 

♥ Provocative questions 

♥ How to guides 

♥ Lessons learned 

♥ Reasons why 

♥ Industry secrets 

♥ Unique perspectives on current events 

♥ Compared features/products 

♥ Reviews 

♥ Before and after 

♥ Inspiring quotes  

♥ Case studies 

♥ Expert advice 

♥ Beginner perspective 

♥ Old, young, male, female perspective 

♥ Personal insight (note: avoid overshare!) 

♥ FAQs 

♥ Checklists 

♥ Research  

♥ Definitions 

♥ Series posts 

♥ Seasonal/holiday content 

♥ Behind the scenes 

♥ Interviews and profiles 

♥ People/blogs to follow 

♥ Company update 

♥ Product tips 
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P.S. Before You Go… 

This worksheet should help you set off in the right direction. To give you even more of a 

nudge, here are some useful tools that will help you plan your content more simply. 

Super Fabulous Content Planning Tools 

 
 Google Keywords Planner. You will need a Google Adwords account to access this 

tool, but it is free and totally worth signing up for… I promise!  
 

 Google Insights. Absolute goldmine, with a range of tools ranging from survey 
makers to trends and other consumer info.  
 

 Google Trends. On that note, Google Trends is a great way to find out what people 
are searching for all over the world. 
 

 Analytics. Aside from Google’s tool, many social channels offer their own tracking 
options. Wordpress also has plugins that track results, such as Jetpack.  
 

 Answers. This tool, Quora, Yahoo! Answers and forums can all be useful in getting 
ideas on what people are interested in, both generally speaking and within your 
specific industry.  
 

 Pinterest. Another amazing tool – not only for getting ideas, but also for staying 
inspired on various topics across numerous industries. Make private boards and use 
them to find inspiration for content! 

 

 

And that, my friend, is that, as far as preparing for your content strategy goes, anyway.  

If you would like help perfecting a custom strategy for your blog, website or social channels, 

please visit www.roxb.co.za. With 10 years’ experience in the online copywriting field, I have 

worked in agency and in-house environments before going solo as a freelance copywriter. 

Simply put, I live and breathe content.  

How can I help you get your content to infinity and beyond? Give me a shout through one of 

the social channels below, and let’s get chatting!  

Rox 

                     

https://adwords.google.com/ko/KeywordPlanner/
https://www.google.com/insights/
https://www.google.com/trends/
https://www.google.com/analytics/
http://www.answers.com/
https://www.quora.com/
https://answers.yahoo.com/
https://www.pinterest.com/
http://www.roxb.co.za/
mailto:hello@roxb.co.za
https://www.pinterest.com/RoxbCreative/
http://www.facebook.com/roxbradnick
http://twitter.com/roxbradnick
http://www.linkedin.com/in/roxbradnick

